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Abstract 
The creative industries are one of the newest recognised drivers in the national development. Organizations and even 

economic regions that embrace creativity, generate significantly higher revenue and provide greater stability into the 

future. Culture and creative industries have been increasingly integrated into the policy agenda of both developed and 

developing countries. 

This paper aims to define role of creative industries in national economy of the Slovak Republic by the selected 

indicators (e. g. wage, GDP, employment, etc.) It analyses creative industries in Slovakia, its specifics and 

contributions to the national economy. The analysis is based on the secondary data, mainly from the national statistical 

office and Eurostat. The added value of the paper is demonstrated by mapping the state of art in the creative industries 

development in the Slovak Republic during last years by the application of selected approaches to the identification of 

the creative industries; as well as identification of strengths and weaknesses of  this mapping. As a final point the main 

key features in comparison with the theoretical approaches are defined and the potential areas of future development 

are identified. 
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1 Introduction 
Creative industries are rapidly developing sector in the Slovak national economy, as well in the 

world. The term “creative economy” is unknown to many people, despite its great importance in 

each economically developed country. The importance of creative economy embodied in the share 

of gross domestic product has increasing tendency, as well as its importance in regions and small 

localities. However, there are appearing the questions which all areas the creative economy covers 

and which approach is the best one. 

 

In the paper, firstly, we define theoretically the most often citied approaches to creative industries 

based on available domestic and foreign literary sources. Referring to the theoretical approaches 
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the main of the paper is to define a role of creative industries in national economy of the Slovak 

Republic by the selected indicators (e. g. wage, GDP, employment, etc.), its specifics and 

contributions from the national point of view. We analyze the impact of creative industries on the 

economy of Slovakia and its changes in recent years by these indicators. The main source of data 

are the national statistics of the Slovak Republic provided by the Slovak statistical office. In the 

last part of the paper, we summarized the main key features of creative economy and industries in 

comparison with the theoretical approaches, identified the weakness of the creative economy 

development and potential future development issues. 

 

In the paper, we applied a few research methods, mainly the method of analysis and synthesis, 

comparison, basic statistical apparatus and in the last part of the paper, also the method of deduction 

and generalization. 

 

The novelty of the paper is demonstrated in the complex mapping of the creative industries 

development in the Slovak Republic from 2010 till 2015. It is based on the secondary data and 

application of selected approaches to the identification of the creative industries. It assumes also to 

identify the strengths and weaknesses of this mapping and its possible solving. 

 

2 Approaches to the definition of creative industries 
The creative economy, as a key part of globalization, has gradually built its position as a strategic 

factor of territorial development. In order to take full advantage of the creative industries potential, 

and its relationship to rest of the economy, there is a need to combine arts and creativity with 

entrepreneurship and innovation. These industries are not only a source of inspiration but represent 

also an enormous asset to be turned into competitive advantages and the creation of new and better 

jobs in Europe (Amsterdam Declaration, 2010).  

 

Creativity and creative and cultural industries in particular, are increasingly weaved into economic 

development policies international, nationally and locally. Creativity as a psychological activity, 

using non-traditional approaches and divergent thinking is often associated with originality, 

inventions and new ways of addressing issues. Creativity is a process of generating ideas, 

expressions and forms, either when looking for new ways of tackling existing problems, of re-

interpreting existing realities or searching for new opportunities (Council of the European Union, 

2009). The framing, nurturing and ethical and sustainable exploitation of human creativity has 

become a key focus for economic development linking it to concepts around innovation, design 

and entrepreneurship. 

 

Talent and creativity becomes the basic element of production. The economic superiority of 

individual states is not any more derived from quantity of natural sources, raw materials, trade with 

goods and services. This superiority is not dependent on big plants or expanding consumer’s 

markets. Nowadays, the creative talent is the superiority (Florida, 2002, 2006). To increase the 

efficiency of creative idea’s utilization, it is needed the cross-disciplinary collaboration between 

industry specific skills especially ‘artistic skills and competencies related to the use and adaptation 

of ICTs, and knowledge of how to commercialise creative ideas’, business skills (management, 

entrepreneurship, marketing, financial skills and planning) and a range of ‘soft skills’ such as 

problem solving and interpersonal skills (The Conference Board of Canada, 2008).  
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Arts, culture, and the sciences belong to the main pillars of the creative economy. It contains the 

production of a creative sector, which is a part of the tertiary sector including companies doing 

business in areas such as research, development, science, media, film, theatre, music, art, 

architecture, leisure time activities, and sports. (Kloudová, Stehliková, 2010). 

 

The creative economy is defined as industries that have their origin in individual creativity, skill 

and talent, and which have a potential for wealth and job creation through generation of ideas, 

products and/or services (The Office of Cultural Affairs & Special Events 2010). The creative 

economy has the potential to generate income and jobs through promoting social inclusion, cultural 

diversity and human development (Deisbury and Basu, 2010). UNCTAD defines creative economy 

as an evolving concept based on creative assets potentially generating economic growth and 

development.  It can foster income generation, job creation and export earnings while promoting 

social inclusion, cultural diversity and human development. It embraces economic, cultural and 

social aspects interacting with technology, intellectual property and tourism objectives. It is a set 

of knowledge-based economic activities with a development dimension and cross-cutting linkages 

at macro and micro levels to the overall economy. It is a feasible development option calling for 

innovative, multidisciplinary policy responses and interministerial action. At the heart of the 

creative economy are the creative industries (UNCTAD, 2010). 

 

The core of creative economy is the creative industries. They produce and distribute cultural goods 

or  services “which, at the time they are considered as a specific attribute, use or purpose, embody 

or convey cultural expressions, irrespective of the commercial value they may have” (UNESCO, 

2005). The creative industry, directly or indirectly, represents an important part of the wealth of 

the society, as this industry includes publishing, music, cinema, audiovisual production and 

multimedia. Besides, crafts and design are also included in this industry sometimes, and this 

concept has been widened to incorporate also certain creative industries, such as architecture and 

different artistic categories (Poussin and Schischlik, 2005). Following, several definitions of 

creative industries exist as well.  

 

Howkins (2001) defines the creative industries based on intellectual property and divided them into 

three categories. The first group consists of patent industries that are based on research and 

development (e. g. pharmaceutical, chemical or automotive industries). Inclusion of these 

industries in the creative industries is very rare in comparison with other authors. The second 

category is made up of copyright law industries, e. g. advertising, photography, architecture, 

computer games development, and so on. The last group consists of the trademark and design 

industries. They are difficult to define because of their similarity to the other groups. The reason is 

that it is hard to recognize the exact share of creativity at the output.  

 

Other approach is represented by Thorsby (2001) and his model of concentric circles. His definition 

of creative industries is based on the cultural value of goods and services that is produces and 

offers. Creative industries serves as a basis and includes key creative arts, literature, visual arts, 

performing arts, and music. Creative industries are a core for the next creative sectors as movies, 

libraries and museums. They are a part of the broader sector of cultural heritage services, which 

includes also radio and television, computer games, video, book and magazine publishing. The last, 

most wide and comprehensive group of industries include the previous groups and activities with 

the high share of commercial content as advertising, architecture, fashion, and design.  
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The third model of creative industries definition is created by the Ministry of Culture, Media and 

Sport UK (DCMS, 2001). With this model, the creative industry demands skills in terms of 

creativity, competences and talent. Intellectual property includes workers in the creative industries. 

It contains models from resorts architecture, fashion, design, advertising, crafts, art market, 

antiques market, film, video, computer games, music, television, radio, book publishing, software, 

newspaper and magazine publishing and performing arts. 

 

Hesmondhalgh (2007) presents the fourth approach to identification of creative industries. His 

approach focuses on current popular culture and is seen as politically and socially elitist. It is also 

called the model from symbolic texts. The model includes key areas in the form of film, the 

Internet, computer games, video, book and magazine publishing, advertising. Then there are the 

peripheral cultural and creative arts as well as cultural limits in terms of sport, fashion, and the 

consumer economy. 

 

The last selected approach is developed by the World Intellectual Property Organisation (WIPO) 

(UNCTAD, 2008). The WIPO model focuses on copyright and for this reason includes sectors 

involved in production, creation, dissemination and broadcasting. Key sectors of the model are 

radio and television, software, music, graphic arts, visual arts, organization, management and 

preservation of intellectual property. Sectors dependent on the model of intellectual property 

include musical instruments, paper, print and photographic equipment. Partial sectors include 

fashion, architecture, packaging, clothing, household goods, and toys. 

 

These models are mainly applied to the specific conditions of economies of individual countries'. 

But, generally, they are usually used as a main guideline for the creation of new creative industries’ 

model in many countries of the world (e. g. Beijing, Shanghai, Slovak Republic, Czech Republic; 

Germany, etc.) 

 

The common features of all these models include the industries that have creative and cultural 

outputs and are concerned with creative inputs and processes. They are produced by the market-

oriented enterprises, which are financed through the market, liable to pay turnover taxes or simply 

all those that want to earn money with art, culture and creativity (Söndermann et al., 2009). 

 

We are inclined the most to the definition of Department of Culture, Media and Sport (DCMS) in 

the United Kingdom, which defines creative industries as “those industries which have their origin 

in individual creativity, skill and talent and which have a potential for wealth and job creation 

through the generation and exploitation of intellectual property” (DCMS, 2001). Our main reason 

is the fact, that this approach defined all part of creative industries as equal and interconnected, not 

by superior or inferior relationships or dominance of some parts. 

 

In the Slovak Republic, the issues of creative economy and industries is researched by a few authors 

especially from the regionalist point of view (e. g. Murgaš, Ševčíková. 2011; Blahovec, Hudec, 

2012; Chovanec, Rehák 2012). From the marketing point of view and partially with orientation on 

the measurement of creative economy is the topic research almost 10 years by Vaňová, Borseková, 

Vitálišová (2010, 2015, 2016, 2017 etc.). The others deal with the selected topics of this complex 

issues (e. g. creative class; creative cities; sociological issues, etc.). 
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The creative industries and its share on the overall growth of economics on GDP are currently 

gaining ever more significance. The development of the creative industries requires educated 

consumers, and an educated labour force, that is, people who have a high level of cultural and 

aesthetic values. The industry is developing where the environment is friendly, open, and free. One 

can argue that the development of the creative sector brings with it freedom, equality between 

people, and strengthening of cultural and aesthetic perceptions. Cultural and social diversity, 

tradition and heritage embodied in people and place have become the important drivers of creative 

economy. Traditions, rituals and heritage establish the main frame of creative economy. The 

increasing demand for diverse content from both diverse audiences and diverse content aggregators 

such as broadcasters fuels the creative talent of diverse groups. A diverse creative workforce 

working collaboratively has therefore a great opportunity to make products to meet this demand. 

The increasing ability for diverse communities and voices to be heard and to share their 

experiences, through the convergence of multimedia and telecommunications technology - on 

social networking sites and other internet related channels - in turn fuels the demand for more 

diverse content. Each country, which ambition is to be competitive should look for new sources of 

smart, sustainable and inclusive growth drivers. Much of future prosperity depends on how the 

resources are used and knowledge and creative talent to spur innovation. Building on rich and 

diverse cultures, the countries must pioneer new ways of creating value-added, but also of living 

together, sharing resources and enjoying diversity. 

 

3 Creative industries as a part of the economy of the Slovak Republic 
The representatives of the Slovak Republic have dealt with the creative economy from 2011, what 

was declared by a Concept to promote cultural and creative industries in the Slovak Republic 

(Ministry of Culture, 2011). The document established a terminology of creative industries in the 

Slovak Republic following the definition of creative industries in the EU Green Paper. The key 

coordinator of all activities is a Ministry of Culture. In 2013, the Ministry of Culture contracted 

Neulogy, a.s. for a report on the state of the creative industries in Slovakia. The report stated that 

there was no current statistical survey, which was aimed at mapping the creative potential and their 

role in SR. It described the state of the creative industries in the Slovak Republic based on three 

indicators the position of creative industries and industry in the national economy, a study of the 

status of each sector of creative industries and regional analysis of creative potential. By the report, 

the Slovak business market recorded nearly 4,000 businesses that could be considered as a part of 

the creative industries, (6.2% of SMEs and large enterprises). The creative industries with 

exception of the self-employed and freelancers, employed 45 thousand people, representing 4% of 

total employment SR. The best available data mapped the situation in software development and 

computer consulting. In 2011, total revenues in this area were 5.5 billion Euros representing 4% of 

the GDP. (Neulogy, 2013, pp. 39-40).  

 

The report from 2013 was followed in 2014 by a document The Possibilities of Development of 

Creative Industries in Slovakia (Balog et al., 2014), by Strategy of creative industries development 

issued by the Ministry of Culture of the Slovak Republic.  Several other studies, which dealt with 

this problem, were also issued at this time (e.g. research and innovation strategy for smart 

specialization in SR 2013). These documents classified the creative industries based on the DCMS 

approach. The analysis showed that the creative industries had 20,171 active companies operating 

in the year 2010 representing 3.8% of the total number of companies in Slovakia. The largest 

category was Advertising (7,332 companies, representing 36.3% of the creative companies), 
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followed by publishing (17%); IT software and computer services (16.9%); film, TV, video, radio, 

photography (2,534 companies - 12.6%); and Architecture (1,847 firms, 9.2%). The smallest 

category included music, performing, visual arts (1,074 firms - 5.3%) and design and fashion 

design (536 companies, 2.7%).  

 

In terms of employment and businesses, the creative industries found most employment in smaller 

companies. Up to 49.2% of companies have no employees. Companies with over 10 employees 

were found in only 4.7% of companies. There are only 14 companies that employ more than 250 

employees. For nearly half of the companies, the annual earnings were less than 30 thousand euros, 

63.7% of companies had earnings of less than 63 thousand euros (for comparison - in other sectors, 

this indicator was 58.1%). The most common legal form was a sole trader (53.6%), followed by a 

limited liability company (41.1%) and freelancer and joint stock companies. According to those 

results, there was significantly concentrated of companies in the Bratislava region which, in terms 

of research conducted abroad, confirms the theory of concentrating creative industries in cities with 

large infrastructure and a satisfactory creative environment, i.e. that deployment of creative 

industries throughout Slovakia is quite uneven (for Trnava, Nitra, Košice Region - 9%, Banská 

Bystrica – 8,1%, Trenčín - 7.2%, Prešov and Žilina region - 2.2% of creative industries from the 

total number of companies) (Balog et al., 2014). 

 

The Development strategy for culture for the years 2014 – 2020 set up the ambitious aim for the 

development of creative industries, i.e. to increase its share of the economic pie relative to GDP as 

Slovakia has high potential for growth in this area. The priorities of the development strategy for 

the creative industries in Slovakia have mainly been a response to insufficient targeted support 

from the development of creative and cultural industries and a respected strategic documents at the 

national level. The implementation of the strategy was elaborated by an action plan by the Slovak 

Republic Ministry of Culture. The plan defines specific actions together with a timetable, 

responsible bodies and anticipates sources of financing (MCSR, 2015). 

 

The growing attention given to creative industries, has led to the need for an introduction of a 

terminology system. Even by 2011, the Statistical Office of the Slovak Republic processed a 

primary version of a structural definition through sub-markets like the music and book industry; 

the art and film market; the market for creative arts such as industrial design, architecture, print 

advertising, industrial software development, gaming and others (Ministry of Culture, 2011, p.18, 

19). A breakdown of these areas and their characteristics can be found in table 1 for obtaining 

statistical data. 
 

Table 1 The structure of the creative industries in Slovakia 

Area (sector) Area includes: 

Music industry  

 

Independent musicians, composers 

Music and dance groups 

Recorded media publishers and record companies 

Organizers of theatrical and concert performances 

Drama, Opera, Theater 

Other support services to the cultural and entertainment industry 

Retail sale of music and musical instruments 

Book market  

 

Freelance writers 

Book publishing 

Retail sale of books 
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Area (sector) Area includes: 

Art Market  

 

Independent creative artists 

Trade in cultural goods (valuation) 

Shops at museums and art exhibitions 

Film industry  

 

Independent stage artists 

Film, television, video, film production 

Rental of movies and video programs, offerings at cinemas 

Radio and TV broadcasting  Creation and production of radio and television programs 

Market for the creative arts  Independent stage artists 

Independent Artists 

Theater groups 

Organizers of theatrical and concert performances 

Drama, Opera, Theater 

Vaudeville theaters and small stage forms 

Other support services to the cultural and entertainment 

dance schools 

Other cultural and entertainment facilities (circus, acrobats, puppet 

theaters) 

Design industry  

 

Industrial design 

Product design, fashion, graphics 

Communication design, advertising creation 

Architecture  

 

 

Architect's offices for construction and interior design  

Architect's offices for local, regional and landscape planning 

Architect's offices for garden and landscape design 

Print Industry  

 

Freelancers 

Correspondence and press offices 

Publishers Books Directory 

Publishing  of newspaper 

Publishing of magazine 

Other publishing 

Advertising market  

 

Advertising, advertisement creation  

Advertising referral ads 

Industrial software development and 

gaming  

Software publishing 

Consulting and software development 

Others  

 

Independent renovators  

Libraries, archives 

Operations centered around monuments  

Botanical and zoological gardens, natural parks, caves 

Observatory and Planetarium 

Exhibitions, fairs, and amusement parks 

Source: MC SR (2011, s.18, 19) 

 

That definition does not correspond sufficiently to the definition of creative industries at the EU 

level, as architecture, advertising and design is omitted. At the same time, Slovakia’s system for 

creative industries is almost identical to the structure in Austria, Switzerland, Germany. The same 

terminology is sufficiently concise in terms of classification to the national economy. This led to 

creation of model classifications for the creative industries in the Slovak Republic following the 

DCMS (Department of Culture, Media and Sports) approach in the UK (Balog et al., 2014). The 

creative industries are based on their proximity grouped into seven categories, namely architecture, 

fashion design and design; film, television, video, radio, photography; IT (information technology), 

software and computer services; publishing, music, visual and scenic arts; advertising and 

marketing (Balog et al., 2014, p. 19). At the same time, they were introduced into the Statistical 
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Classification of Economic Activities code (known by the French acronym NACE) that makes it 

easier to define the status of the various categories of creative industries. 

 

However, in Slovakia, there is not enough current statistics or rather, there is only minimal official 

information available. When viewing the high diversification in this area, it is essential to be 

consistent and have systematic knowledge from the state (the Ministry of Culture, 2014). 

 

In accordance with the Act 540/2001 on state statistics and amended by the survey follows the 

Programme of State Statistical Surveys, the Statistical Office in cooperation with state ministries 

and agencies established a program for Statistical Surveys for 2012 to 2014. The decree was 

amended by ruling no. 358/2011 issued by the program of the State Statistical Surveys for the years 

2012-2014, as amended. Neither in this nor in the previous program was there a set up for a  

specifically structured questionnaire that would identify the needs for defined statistical data from 

statistical units in this areas that could clearly describe the creative industry in Slovakia (Ministry 

of Culture, 2014, p. 27).    

 

To present the development and current state of art in the creative economy in the Slovak Republic 

our ambition was to use data from 2005 to 2015. We used the public available data of Slovak 

statistical office. We found out a few inadequacies in collecting data. The public available structure 

of data is not consistent with the structure of the creative industries, so we had to use in selection 

of some data only the deduction that the group of data cover also the creative industries, e. g. the 

group of data about art is covered by the category Art, amusement and recreation, what can involve 

even more areas as only creative areas. Moreover, the structure of available data is not coherent. 

The data for 10 years in the same structure are available only for GDP, the other data are available 

in the same structure only for 5 years. 

 

In the table 2, we present the data about GDP in creative industries, where we included – 

information and communication; expert, scientific and technical activities and art amusement and 

recreation. 

 
Table 2 GDP in creative industries 

  

Total GDP in 

SR (in thous. 

Euro) 

GDP – 

Information and 

communication 

(in thous. Euro) 

GDP – Expert, 

scientific and 

technical activities 

(in thous. Euro) 

GDP – Art, 

amusement and 

recreation - (in 

thous. Euro) 

Total 

GDP CI 

(in thous. 

Euro) 

Share of CI 

on GDP of 

SR in % 

2005 50 250,6 1753,20 2 662,0 1 191,9 5 607,1 11,16 

2006 56 107,0 1986,60 3 154,3 1 294,4 6 435,3 11,47 

2007 62 884,5 2 326,5 3 714,3 1 584,7 7 625,5 12,13 

2008 68 322,5 2 495,0 4 347,6 1 334,1 8 176,7 11,97 

2009 63 818,5 2 748,1 4 355,8 1 811,6 8 915,5 13,97 

2010 67 387,1 2 752,4 4 553,0 1 873,5 9 178,9 13,62 

2011 70 443,5 2 832,6 4 574,8 2 066,7 9 474,1 13,45 

2012 72 420,0 3 120,1 4 784,3 2 268,5  10 172,9 14,05 

2013 73 835,1 2 879,4 5 118,8 2 310,2 10 308,4 13,96 

2014 75 560,5 3 001,1 5 062,9 2 471,7 10 535,7 13,94 
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Total GDP in 

SR (in thous. 

Euro) 

GDP – 

Information and 

communication 

(in thous. Euro) 

GDP – Expert, 

scientific and 

technical activities 

(in thous. Euro) 

GDP – Art, 

amusement and 

recreation - (in 

thous. Euro) 

Total 

GDP CI 

(in thous. 

Euro) 

Share of CI 

on GDP of 

SR in % 

2015 78 070,8 3 192,7 5 081,4 2 505,6 10 779,7 13,81 

Source: own workmanship of data of Slovak statistical office, 2016 

In the figure 2, we can see the increase in GDP from 2005 to 2015 gradually. The share of creative 

industries on GDP was more uneven, but it was influenced by the general economic situation. 

Paradoxically, the level of GDP of creative industries has risen and rises even during the crisis. 

This is an evidence about the importance of creative industries in the Slovak economy. 

 

As next indicators, we present the data about the employment in creative industries that are 

illustrated in table 3. The structure is more detail, but they cover only the years 2010 – 2014 because 

its unavailability for the rest of researched years. 

 
Table 3 Employment in creative industries 

  2010 2011 2012 2013 2014 2015 

Total employed in SR 1 262 574 1 293 397 1 307 830 1 305 169 1 366 894 1411200 

Publishing activities 8 398 - 5 693 -32,21% 6 210 9,08% 4 971 -19,95% 5 636 13,38% 5476 -2,84% 

Film and TV 

programs production 
2 021 - 1 692 -16,28% 1 330 -21,39% 920 -30,83% 1 788 94,35% 1766 -1,23% 

TV and radio 

broadcasting 
501 - 769 53,49% 667 -13,26% 641 -3,90% 513 -19,97% 566 10,33% 

Telecommunication 9 542 - 9 526 -0,17% 9 445 -0,85% 10 221 8,22% 10 315 0,92% 10277 -0,37% 

PC programming and 

associated services  
12 179 - 20 416 67,63% 21 868 7,11% 21 600 -1,23% 23 728 9,85% 25235 6,35% 

Expert, scientific and 

technical activities 
50 341 - 53 142 5,56% 59 807 12,54% 68 954 12,54% 78 093 13,25% 81 820 5% 

Information services 6 646 - 5 771 -13,17% 6 130 6,22% 6 683 9,02% 7 231 8,20% 7108 -1,70% 

Art, amusement and 

recreation 
8433 - 9860 16,92% 10583 7,33% 11348 7,33% 11633 2,51% 11840 1,78% 

Employed in CI in SR 98 061 - 
106 

869 
8,98% 

116 

040 
8,58% 

125 

338 
8,01% 

138 

937 
10,85% 144088 3,71% 

% share of employed 

in CI on total 

employment  

7,77% 8,26% 8,87% 9,60% 10,16% 10,21% 

Source: own workmanship of data of Slovak statistical office, 2016 

 

The share of employed persons in creative industries on the total employment of the Slovak 

Republic has a growing tendency. The most significant increase of employed persons in creative 

industries is in 2011, especially in area of PC programming and associated services and TV and 

Radio broadcasting. In 2014, there is a significant growth in employment in film and TV programs 

production.  

 

To complete the data about the employment we present in the next table 4 the average wages in 

creative industries. 
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Table 4 Wages in creative industries 

 Creative areas  2010 2011 2012 2013 2014 2015 

Publishing activities 778   1 252 60,00% 1 238 -1,00% 1 194 -3,00% 1 153 -3,00% 1 215 5,38% 

Film and TV programs 

production 
520 - 1 254 141,00% 1 249 -0,30% 1 237 -0,90% 931 -24,00% 931 0,00% 

TV and radio 

broadcasting 
1 626 - 1 511 -7,00% 1 542 2,00% 1 685 9,00% 1 599 -5,00% 1 743 9,01% 

Telecommunication 1 720 - 1 776 3,00% 1 929 8,00% 1 826 -5,00% 1 961 7,00% 1 995 1,73% 

PC programming and 

associated services  
1 986 - 1 798 -10,00% 1 822 1,00% 1 853 1,00% 1 757 -5,00% 1 826 3,93% 

Art, amusement and 

recreation 
630 - 640 1,00% 639 -0,10% 630 -1,00% 601 -4,00% 628 4,49% 

Expert, scientific and 

technical activities  
1 072 - 1 070 -0,20% 1 075 0,40% 1 079 0,30% 1 042 -3,00% 1 058 1,54% 

Information services 1 407 - 1 484 5,00% 1 826 23,00% 1 744 -5,00% 1 785 2,00% 1 728 -3,19% 

Average monthly wage in 

CI in SR 
1 217 - 1 348 10,00% 1 372 1,00% 1 406 2,00% 1 353 -3,00% 1 391 2,77% 

Average monthly wage in 
SR 

770 - 786 2,08% 805 2,42% 824 2,36% 858 4,13% 883 2,91% 

% difference of average 

monthly wage in CI and 

total wage in SR 

58,05% - 71,50% - 70,43% - 70,63% - 57,69% - 57,47% - 

Source: own workmanship of data of Slovak statistical office, 2016 

 

Figure 4 shows a significantly higher average monthly wage in creative industries in comparison 

to the average wage in Slovakia. The monthly wage in creative industries is around € 1,348 on 

average, what is 64% more compared to an average wage in Slovakia, which is about € 821. In 

addition, the highest wage is in telecommunications and in computer programming.  Figure 4 shows 

a significant monthly wage volatility in each of the creative industries, but despite this, they are 

still well above the average wage in Slovakia. But generally, the creative industries are moving 

ahead and people working in this sector are above the average wage. The exception is an art, 

amusement and recreation, where the wage is below the average monthly wage in Slovakia and has 

a decreasing tendency last years. 

 

4 Conclusion 

The current development and direction of the creative economy highlights a number of important 

and fundamental facts. Slovakia lacks proper methodology, measurement and mapping for the 

creative industries, which causes a lack of information about its real state or huge potential for 

future contributions to the GDP, what we demonstrate by the presentation of public available data 

of Slovak statistical office.  

 

We agree with approach to implement already developed models of creative industries 

classification in the Slovak Republic (DCMS model of UK), but they should more reflect the 

specifics of Slovak economy, include all creative areas in separate items and moreover, also the 

statistical evidence should be more accustomed to these methodology. Because, it could be used 

for better knowing the economic situation, to realize the predictions and strategic decisions of the 

future development. 
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We used only the published data by the Slovak statistical office. It is possible that they already 

have some more detail structure of data about creative industries but only upon request. But we 

think that these data should be transparently published and be available for all.  

 

The second group of challenges for the future development of the creative economy in the Slovak 

Republic are associated with establishment of favorable conditions for its development. A priority 

is the required awareness, as it should not be only an issue with the enthusiasts and experts in this 

area. The initiative should be coordinated by the public sector at the national, regional or local 

level. 

 

The Slovak Republic can look at new ways to support the development of the creative industries 

at the level of the European Union. After completion of the Culture Programme of 2007-2013, the 

European Union has since 2014 launched a new project to support individuals or groups working 

in the field of culture, film, theater, literature - creative Europe 2014 programs for cultural and 

creative industries 2014-2020. In pursuing the objectives of this program, over the next seven years, 

they plan to distribute a total of 1.46 billion euros worth of funds (European Commission, 2014). 

In addition to the above-mentioned EU programs, the Slovak Republic has initiated the most recent 

activity of an Integrated Regional Operational Programme (IROP) 2014-2020. Its main objective 

is "to contribute to the improvement of the quality of life to ensure the sustainable provision of 

public services with a goal towards balanced and sustainable territorial development, economic, 

territorial and social cohesion of the regions, towns and villages" (IROP, 2014 p. 6). The 

identification of the creative potential should help to create favorable conditions for the 

development of the creative economy in the Slovak Republic, and therefore be used in education, 

training and employment of graduates and the unemployed persons. 
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